
TIME CAPSULE
Someone You Love Wants

To Tell You AStory



Meet MyPapa

Even as a grandparent,he's
basicallybeen a third parent

Acancerscare gentlyreminded
me that Ihad lots of questions,
and I wantedto hear his answers

So,I interviewed him about his
life.

85 8 :7



I Couldn'tBelieve
His Life So Far

The 6-hour interview changedme

and my familyforever.

I learnedthat he:

Was a troublemaker who ranwith the

Caponesin 1920sChicago.

Won my grandmotherbytrickingher

then-boyfriendinto datingsomeone

else. For the first time, I understood

I wastrulymy grandfather'sgrandson
and he deeplyfelt seen bythe

person he loves most. me.



MostOf My Friends Had APapaor

Two of Their Own

David:"I-never asked
Zadie any questionsand

nowI want to tell my kids
what my life was like for

when they'reolder""

Oliver: "I asked BabaPamela: "I lost my dad
after my bat mitzvah. I

don'twant to miss my

when I was much younger
and didn'trecord it. I wish

I had"

Gary:"I onlyknow part of

Grammy'sstory, but I have

so manyquestions"chance to capture mom"



TodaysSolutions SolveA Single
Feature,But Never The Whole Need

acestrcom
23andMe

Linear Storytelling SocialGraph
TIMECAPSULE

f
shutterfly
where pictureslive

Self-Expressive
Media

Note: Users also care about

security/privacyand platform
longevityfor this type of product



Even Partial Solutions Are Huge
Opportunities

WastDiSNEpGimlet
Media CompaniesAround Human Story

shutterflywhere your pictureslive

Dropbox
FamilyMedia Storage/ Management

TAM: $15b

FamilyHistoryBusiness

Where We Start X-23andMe ancestry.com

TAM: $12b

*(8/6/20)Blackstone
GroupPurchased
Ancestry.comfor $8b

20% AGR



I AskedQuestionsAnd Found Truth

1. The “LonelyGenealogist"Phenomenon:

Execs (off-the-record)at Ancestry,23&me,and MyHeritageall describedthe genealogy"superfan"
that hastrouble engagingthe rest of their family.When others show little interest in the superfan's
work,they(andtheir relatives)churn. Productsare not interestingenoughto regularusers.

PeopleAre UniversallyCapturingThese Stories Already,In A HaphazardWay.2.

Everyperson I interviewed was capturingboth the older generationsstories (parents+
grandparents)and their own. Usingthingslike voice recorder,specialIG hastagsand other
makeshift solutions,theywere solvingtheir problemclumsily.

Distance (physicaland emotional)is the number one gatingfactor in more of these interviews
not beingdone

3.



One More Uncomfortable Truth (Our
Advantage)

VeryWhite:

Familyhistoryproductshavebeenhistoricallymarketed to majoritywhite consumers. While
there are many of reasons for this,the largestseems to be that documents from many
ancestral regions(Asia,SouthAmerica and India)were historicallynot keptwell or

destroyed,leavingthe productwoefullyunderpoweredfor the segmentsneeds

Better In Color:

time capsule'sfamilyhistoryof stories,anecdotesand artifacts opens up this untappedpart
of the market byhelpingthem build and capturetheir familyhistories the way the way
they'vealreadybeentellingit. Earlytests have shownthat not onlyare theyeager to

participate,but theyare willingto pay for it too.



The "FamilyGraph"is a $1ob+Opportunity99

THE AUDIENCE

The success of "FamilyHistory"businesseshascreateda strong communityof easy-to-targetpower
users, who are lookingto capturemore of their familyhistoryand preserve that legacyat any cost.

THE ORGANICSPREAD AND LOCK-IN

Capturing,original,first person familyhistories,laid over existingphotos,mementos and media engage
not "FamilyHistory"power-usersto entice casualfamilymembers to participateand become customers.

THE BUSINESS OPPORTUNITY

With the introduction of new ways to capturememories,hide messages for the future and empower
meaningfulexpression.time capsulenot onlycapturesthe $12bfamilyhistorymarket,but also beginsto

eat into the $100b+"FamilyMedia & Storage"market



So I CreatedWhat IWas Missing
Started workingon time capsule
seriouslyMarch '20Finished over a dozen

manual 90-minute UsedResults from Vi to
interviews with limited created v2. Result:
fcature set,with the Users askedand
intention to make it a answered4o qon
product. average

December
"19 August '20

Feb+³�• May20'
September'20

LaunchedBeta viInterviewed my papa and
created a custom video

Tested new “game
(Aroundfrictionless

Q+A)
features" and codified99

playerfor my family. for v3

Signedup 1000

waitlisters



Where We Came
From (Time
Capsule*)

What is somethingyour kids taught
you?

Brett wants to know

V1allowed families to ask/answer
questionsthat seamlesslybuild into a

familyhistory
Click here to stop.

The time capsulecreation processis a

low friction,structured adventure that
makes all subjectsfeel interestingand
worthyof beingimmortalized.

0:05

*
= v1

Stop
Click here to stop.

Skin this Question



GuidedMemory
B���GW&P

<FamilyHome Pam Kay's Life

What is the hardest thing about

Q&A are all done from your laptopor

mobile via very simplequestion
promptsdesignedto get people
comfortable talking.The
asynchronousprocess allows for

being in love?

Whats the craziest thing you've
done for love?

How do you know if you're in love

with someone?

IN
Familymembers can pickfrom the
time capsuleline of questionsorask
their own.

process is easy enoughfor a101

year old to use!
The What is your favorite memory as a child? Ask

IELE



Time Capsule
V2

TREASURE

Time Capsuleis an intimate, fun and
interactive version of life story, OPersonalHistory PAnswer allyour
broken into guidedlife periodslike a

set of baseballcards.

Oof12

WBASIC INFORMATION Oof3 DAnswer

Each period(set)incentivizes you to

collect answers to questions,pictures
of certain moments, videos,and

QUESTION QUESTION QUESTION

more. The stories connect with other What'syour name Where did you grow How and why did

familymembers stories. and when and up and go to your parents
where were you school? choose your name?

born?

The experienceturns the burden of

storytellinginto an easy game that
becomes more and more meaningful
over time.

Individual's Home StoryChapters



9:41 9:41

WhereWe Are Now wa.
FamilyTimeline FamilyTree

Thompsons Williams Franklin

Your LivingTimeline ClayThompson

MeetingSusan's parentsin
Oklahoma

Time Capsulebelieves in building
your lifestorythroughfrictionless
stories,questions,games and

surprisesand helpingkeepthe
meaningand connection top of mind
for you.

Susan Frank
Thompson Thompson

SusanThompson
Ourfirst familyreunion

C

OnTime Capsuleevery pieceof us

input(memories,advice,photos,
videos)can become new inputs
(reactions,recollections and new trips
down memory lane)over long
periodsof time.

Barbara Brian Mike
Thompson Thompson Thomps

NASA
Michael Dean

Buyingour first home
Sarah
Dean

Tom Frank

time capsule'ssecret is that recalling
memories and experiencescreates
are new engagementsin themselves
that makes the meaninglast longer

Thompson Thomps



Unlockable
Time Capsules
And Presents!

9:41 ll ?

YourLocked Memories

This frommemory
will be unlockedwhen you

haveyour first child.

your mom

After uploading,users can choose to
"lock" access until a specifictime,
life event or group of peopleare

togetherin order to view it.

Imaginelockingadvice on child
rearingfor when your children have
their first sons and daughters.Have

your 60th birthdaywishesunlock
when your children turn 60 and much
more or even record a special
Valentinesdaywish for your spouse
that stays locked till the bigday!

PlayPreview

Created 2 Years Ago

Dear Sarah. I love you!I created this

memory to share with you when you have
your first child. I'm sure by that time you'll
know exactly... Read more

Readyto unlock?



Low Friction Q+AFormat Works
Historically

tbhEven over the last three years, apps
"Yolo" and "TBH" have surgedto
100mm+ DAUSwithin weeks.

like

It'sno wonder users in the earlybeta

groupsask 40+ questionson their first
useof the product

YOLOThere is a market for short form content

capture,but an even largermarket to

organizeit and remind peoplehow
specialit was



And We Found Our Secret
Weapon



The FamilyGroupText (WhatsApp)
This is the moment time capsuleenters

people'slives.

ll AT&T LTE 9:27 PM @ 0¤ * 35%

E WEIRDOS

Sissy

Did you guys hear about the Italian
chef that died this week?

Ourgreatestchallengeon v1&2 was

onboardingand sufficientlyexplaininghow
the productwould work. No longer.

momma

No

Who?

No

Sissy

He pastaway

Bysimplyaddinga universalphone# to your MADI

groupfull familyonboardingis essentially
done.

dad

Ha ha

time capsulecreates: an individual timeline,
map a familyrelationally(withexternal data),
create a robust first experiencewhen anyone
begins.It also allows time capsuleto make
the group chat more meaningful,with
memories,medias and originalinteractions.

Sissy

iMessage

Pay

- t7 O
Myfamily of: e
eTwitter



9:41

100 Years and
A$5yond Thomas

Williamson
Morbi leo risus,porta ac consectetur ac,
vestibulum at eros.

time capsuleis guaranteedto

last 100+ years byutilizingthe
cloud as well as redundant
offline servers.

Families receive the pieceof
mind that their stories will reach
the future and onlythe eyes and
ears of those theyare supposed

Childhood Marriage

to reach.



I've Been UnknowinglyTrainingFor
time capsuleMyWhole Career

Founded 2 seperate$10omm+consumer

startupsover the pastfive years:

LAUREL
&WOLF SHOWROOM

Ran strategyfor the largest/mostprestigious
ad agency in the world and was a partof

DisneyImagineering.And personally
created some of largerviral piecesof content

of the 2010's.

WacrDisNEyImagineering
TBWA Chiat\Day
L Angeles



The Rest Of The Team

011010

Engineering Product Design

The most productiveengineerfrom

previouscompaniesis part of the team.
Aproductdesignleader from Ideowho
specializesin storytellingthroughconsumer

product

my

Scale

I've usedthe same small team of peopleto
scalethe vi of Laurel & Wolf,and Showroomto

the stratosphereand they'reback.



OurUnfair Advantage
O(hint:it's distribution)

We are the first to bringthe importantstuff where families are: Byworkingin the existing
thread we not it zero work to onboard and find value,we create an instant viral loop

and own a context heavynoise lightcommunication channelto bringpeopleto togetherand

ultimatelybackto the native platformexperience

group

Brand Marketing Mybackgroundis steppedin buildingworld classbrands;Disney,Laurel

&Wolf,Apple,Chiat Day.This productis built for earned media (NOTJUSTPAID)and time

capsulewill bea worldclassbrand: https://vimeo.com/437247515

Pre-SignUps 2500 users signedup



TimingIsEverything
Our New World- COVID has put peopleat

home,createddesperationfor deeper SAMSUNG

connection and even introduced a mortal fear
to families all over the world.

Capture Capturecontent easilyand semi

professionally

Organizationvia AI Isn It- Existingsolutions

relyheavilyon context from data. The real
winner is goingto synthesisediffernet types
of content to giveevents and peoplenew

poonine



The Business
The model:

Small SubscriptionAnnual StorageFee

Upsells:Peopleare willingto pay small amounts of money to show peoplethey
care. Ieon Valentines Dayan extended Q+Apackagemightbe $5

Media Company:The collection of all of the worlds originalstories creates

opportunityfor a diversified media company that serves as a promotionaltool as

well as a standalone business



TIME CAPSULE

Contact:

Brandon@trytimecapsule.com


