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HANDSOME MADE EASY
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Place Image here

Stryx 
helps men 
confidently 
look their best
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56% of U.S. men admitted to 
using facial cosmetics at least 
once in 2018, yet 100% of 
them were made for 
women

3  Confidential: not for distribution



4  Confidential: not for distribution

 

● Corrective cosmetics that 
aren’t women’s products

● Launched with Concealer Tool 
and Tinted Moisturizer

● Enables men to easily and 
comfortably look their best

● DTC brand for men who want 
to boost their confidence
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12k+
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PRODUCTS 
SOLD

REVENUE SINCE 
LAUNCH

GROSS PROFIT 
MARGIN

ORGANIC & REPEAT 
CUSTOMERS

DAILY PAGEVIEWS 
ON OUR BLOG

NEVER USED 
COSMETICS BEFORE

CAC
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Social
Channels

Retail &
Partnerships
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The Peak Lapel
Our company blog with over 2,000+ organic daily views

Men’s fashion, grooming, skincare, lifestyle — honest and thorough reviews

Ranks 1st in Google 
for many popular 
men’s related terms

Pre-product marketing 
tool to boost 

● organic  ranking
● consumer buzz 
● top-of-funnel
● ad performance

2,000 stores by EOY; 
$1.5M projected annual 

revenue
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Strong growth 
in men’s 

grooming: 
CAGR: 12%

$30.3B
Women’s
Skincare

$1.87B
Men’s

Skincare

$4.57B 

$2.80B 

$1.87B 

56% of men admitted 
to using a facial 

cosmetic last year.
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Men spend 
$50+ / month 
on facial products
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Made for 
men
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Q2 2020 Q4 2020 2021 2022

Energizing 
Eye Tool & 
Lip Balm

Cosmetic-stripping
face wash

Potential future products:
- Bronzing cream
- SPF primer
- Brow gel-comb
- Single-use concealer packets
- Beard and hair coloring comb
- Blotting pads / exfoliating wipes
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Revenue: ~$375k
Units Sold: 14k

THE NEXT 3 YEARS

Revenue: ~$1.04M
Units Sold: ~64k

Revenue: 
~$1.82M
Units Sold: ~102k
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Milestones Q4A 2019 Q1A 2020 Q2A 2020 Q3E 2020 Q4E 2020 Annual 
2020

Units Sold 4.4k 3.3k 21.2k 14.8k 24.7k 64.2k

Quarterly 
Revenue $107k $82.8k $297K $274K $391k $1.0M

New Hires Growth 
Marketing

Operations 
Lead

Customer 
Service

Product 
Launches Face Wash Under-Eye 

Serum
Mattifying 
Lip Balm

Cash Burn -$41k -$40k -$30k - -

Investment Seed Round 
of $900k
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Experienced 
community 

builder.

Founded Karity 
cosmetics. 

Over 3M brushes sold. 

Men's influencer. 
Brand strategy, 
business dev & 

sales.
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Founded companies 
in health-tech & 

legal sectors.
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THE FUTURE OF MEN’S 
COSMETICS & SKINCARE
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stryx.com

THANK YOU 
FOR YOUR 
ATTENTION
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APPENDIX



“Stryx is a new men’s corrective cosmetics company on a mission to help guys 
look their best using corrective cosmetic and skincare products.”

“Getting into a nationwide chain marks a quick ascent for Manhattan-based 
Stryx.

“Stryx is getting shelf space in 2,000 CVS drugstores, right next to the razors, 
making it the first brand of its kind to get a national rollout.”

“Stryx, a men’s concealer and moisturizer brand, started a blog about men’s 
grooming products, so when they were ready to launch, they understood what 
customers were clicking on and had a large customer list.”

Click logos for link!

“Best known for its concealer, [Stryx] also sells tinted moisturizers and gel 
cleansers.” 

Stryx in the News

https://www.forbes.com/sites/josephdeacetis/2019/11/22/meet-stryx-the-first-cosmetics-men-feel-comfortable-using-everyday/#289366c66571
https://www.bloomberg.com/news/articles/2020-06-29/men-s-makeup-goes-mainstream-with-cvs-offering-in-stores
https://www.washingtonpost.com/business/2020/07/23/makeup-for-men/
https://www.voguebusiness.com/technology/fashion-startups-tech-accelerators-y-combinator-dream-assembly
https://www.wsj.com/articles/blemishes-become-equal-opportunity-offender-11593444295


“Dude-friendly products…which market makeup specifically for men.”

“In a phone interview, [Stryx] spoke about their approach to "cosmetics" and why 
their products have the potential to spearhead a new frontier in which men 
wearing makeup is the norm.”

“Stryx experienced the grooming industry’s resilience during the COVID-19 
pandemic, with May website traffic up 30% and sales up 17% compared to April.” 

“Stryx Founder Devir Kahan said, ‘It’s not about a full face of makeup or color. 
We’re talking about improving blemishes, fixing up under-eye bags, a zit — all 
these sorts of things.’”

“At Stryx, concealer sales are on the rise as men desire to look their best for Zoom 
calls.”

https://nypost.com/2019/11/18/makeup-is-mens-darkest-secret-heres-what-theyre-using/
https://mashable.com/article/mens-makeup-brands-instagram/
https://beautymatter.com/2020/07/cvs-gets-into-the-mens-makeup-game-with-stryx/
https://www.globalcosmeticsnews.com/cvs-takes-mens-make-up-mainstream-stocks-stryx-at-2000-stores/
https://www.beautyindependent.com/pandemic-mens-brands-see-online-sales-increases/
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