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ObjectLimited

$23B
Resaleis now its 2023

ownfashion market
EMERGING MARKETPLACES + 25K BRICK & MORTAR STORES

2020

$10B
2014

$1B
Resalefashion

market size,today



ObjectLimited

Retailbrandsare attempting
to integrateresale into their supply

Buyingresale is how shoppers
expresstheir style& beliefs

patagonia NimanMaxou
URBANOUTFITTERS RI HE 9ÃŸ 9Ó¤

64% 37% 74% STELLAM cC\RTNEY

Gen-Z will buy Preferto buyBoughtor willing
to buysecondhand

45%in 2017

FARFETCH NET-A-PORTER
vintagein 2020

26% in 2017

sustainable

NORDSTROM EILEEN
FISHER

Reformation Walmart>*



BUT TRADITIONAL RETAIL ISSTRUGGLING TO ADAPT

Resaleis a completelydifferent

way of shopping& selling
• There'sa massive abundanceof time-

sensitive,SKU-lessresaleinventory
ObjectLimited

ted

• Notsuitable for SKU-centric,traditional
retail processes

Labor-intensive to pickqualityresale
from the rest

• Resaleis traditionallysold byowners, not by
brands



Forresalebuyersand sellers,
managedmarketplaces
fall short TheRealReal stock
• Focusedon a small segmentof resale fashion

(SKU'edbrandedgoods)
THREDUP GOAT

Disempowersellers

Paypennieson the dollar



Etsy

As do traditional depop
peer-to-peermarketplaces

OfferUp
•Mixauthentic resalewith low qualityknockoffs

Overwhelmingmix of productcategories ebay
Low-qualityproductselection

Poor product,sellerdiscovery POSHMARK

MERCARI
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Object
Limited LTE

Following Trending Newest

We're giving10% of all sales to W.H.O.

HOW TO

WEAR
STUFF:

SOLUTION COWBOY

BOOTSWe're buildingthe world's

premierresale market
$180

10

Premium selection,peer-to-peer
AMAEDUCATIONSYSTEM

Resale-only,one-of-a-kindgoods
$58 $50

Fashion-focused

+1
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Object
Limited

WITH OUR BRAND AND TECH

ObjectLimited will scale resale

Hyper-engagedshoppersfuel our algorithm,
servingas curators for new inventory
Our algorithmpickshighqualityinventory
and sellsit quickly
Low-cost moderation ensures consistency

and elevatedbranding

Super-easylisting,self-servicesellingand

shopper-to-sellerconversion ensure constant

flow of new supply
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DANDE



ObjectLimited

ObjectLimited is

well-positionedfor growth ’�I–@

• Noinventory,no factories,no leases

Self-service,no need to leave home

Vendors earn supplementalincome

in challengingtimes
Object
Limited



5:48 ll LTE

Following Trending Newest

We're giving10% of all sales to W.H.O. (?

“ObjectLimited is my
love language"
-Alexis N.,vendor

$55

VENDORS LOVE:

Quick,social listings

Secondhand-only$36 $120

3

• Community& big-brand
C�Acess

[+]



14:04 l LTE

“All favorite piecesmy
in my closet are from

SUIT& SILK

ObjectLimited"
Ana F.,shopper

SHOPPERS LOVE:

Immersive,socialcontent

Qualityinventory @suitandsilk
ThreeFloor Tiered LimelightDress

Resaleopportunities
BUY FOR $125

O$125.00 FREE SHIPPING



PARTNERSHIPS

Brandswant what we've got

Access to premiuminventory,vendors & content GANNI
Easysustainabilitymarketing

Plug-n-playplatform

•Hyper-engagedcommunity TEJECTLIMITED

Object
Limited PREVIOUS PARTNERSHIPS

x2 THE
MARKET
LINE

MANREPELLER Reformation TheRealReal
LOWEREASTSIDE

2.4m followers 1.6m followers 420k+followers 76ok+followers



WE'VE GATHERED A COMMUNITY OF

Hyper-engagedshoppersand vendors
with no marketingbudget

MAUS

4k+
Product clicks/mo

23%+
MONTHLY ACTIVE D30+

RETENTIONAPP USERS
(23XE-COMM AVG.) JanFebMarApTNMayjun jul AUSAug janFebMarAprMayJun jul AugAÄ0y

27+ $65 Active Vendors/mo

PRODUCT CLICKS

GMV/mo

AVG. ITEM PRICE

PERWAU (2XRESALEAVG.)
(9XE-COMM AVG.)

15%+ Feb MarMayMayjun jul 815Jan 5bvGbv/c�bvDbvD JanFebMarAprMayjun julAug

PLATFORM
TAKE RATE

14 Source: Mixpanel2019 Engagementreport COVID lockdowns start BLM protestsstart



Object
Limited

RIGHT NOw

There is a historicopportunity
in resalefashion

Traditional retail brands are in trouble

Brick & mortar shopswill be reinvented

SKU-centric resaleoperationsare

pullingback

Economic uncertaintyis driving
resalegrowth
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Object
Limited

The RightTeam

RuddTaylor Anna Gray Will Nathan
CO-FOUNDER & CO-FOUNDER & CO-FOUNDER &

B��Aà DIR. OF PARTNERSHIPS EXECUTIVE DIRECTOR

HOMEPOLISHO SALT HOMEPOLISH
Co-Founder

GIRLSI KNOW BuzzFeeD
OGENERALASSEMBLY

MANREPELLER
amazon

OPENINGCEREMONY

MaggieLanham RockyTang Maxwell Ainatchi
OPERATIONS ASSOCIATE SOFTWARE ENGINEER SOFTWARE ENGINEER

LendingClub citizen
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+ MORE

Object
Limited

Furniture

The modernplatformfor
“SKU-less"goods Antiques

Men'sClothingTODAY
CollectiblesWomen's Clothing
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Appendix
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TheRealReal Vestiaire Collective
High-end

Rebag Grailed/Heroine

Object
LimitedGOAT

StockX

AT�B$€

Competitive
Analysis

Managed
Marketplaces

Peer-to-peer
Marketplaces

ShopShops

Etsy

CT&�y Depop

Poshmark

ThredUp OfferUp Mercari
Low-end
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Thank You


